
easy emails
guide

from this...

to this.

" Y o u ' r e  e l e v a t i n g  o u r  b u s i n e s s .  I t ' s  i n c r e d i b l e . "
-  A l e x a  a t  G o o d  M e d i c i n e  T e a

Take the complications out of email newsletters 
with these 4 tips for keeping emails easy. 

K E E P  Y O U R  M A R K E T I N G  E M A I L S  S I M P L E !

The sooner you start emailing weekly, the sooner you'll build the deep 
customer relationships that make entrepreneurship so rewarding!

(in your emails)



easy emails = emails sent

4 SIMPLE STEPS TO 
EMAIL YOUR LIST EVERY WEEK

A R I P E M A N G O . C O M  |  E A S Y  E M A I L S  G U I D E

A SUPERSTAR EMAIL EXAMPLE

GET MORE HELP WITH YOUR EMAILS

PICK ONE TINY TOPIC.1

BARE MINIMUM FORMATTING.2

JUMP INTO THE CONTENT.3

SEND TODAY. CONNECT TODAY.4

http://aripemango.com/


If you’re like most entrepreneurs, you want to build your
know, like, and trust factor with your customers and
subscribers. And you've heard the best method is emails. 
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easy emails = emails sent

Make it simple.  
Marie Kondo your emails: 

pare down, tidy up, and experience 
the magic of minimalism in your emails.

But you feel overwhelmed when you think of the work it
takes to put together an email newsletter.

In this Guide, I'll show you that emails don't have to be
complicated or time-consuming. I'll help you take the
pressure off your emails and make one piece of your
marketing just a little easier.

The secret?
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And only 1 picture and 1 call to action. Skip the
picture if you don't have one handy.

First of all, the more content, the more time it takes
to create — time you don't have if you're going to do
this consistently.

(Paradoxically, it's also less content that'll get read.)

This isn't about creating the best email you can. It's
about getting you in the habit of sending an email
weekly so you can start building connection with
your customers. That's your ultimate WHY, isn't it?

Instead: Pick one tiny topic.
What's the one topic you'd like your readers to know
right now?

If you can't decide what's most important, pick any
one thing. An imperfect email sent is better than an
email in your draft folder.

pick one tiny topic
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There's no need for multiple headings, graphics,
dividers, blockquotes, filters, special fonts, columns,
and all the stuff that makes email design
complicated.

When you're writing about only one topic, with one
pic and one link, you can ignore the formatting that
goes into what we think of as "email marketing."

Simple formatting is easiest on the readers' eyes,
and it saves you from wishing you had a
genie/graphic designer to beckon at midnight on a
Wednesday or noon on a Sunday.

Instead: Stay simple with one heading (if that), 1-2
colors (at most), and plain text on a light
background.

bare minimum formatting
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Resist the urge to explain yourself in a long intro.
...to set up your email with a meandering story
about how you came to this topic.
...to provide a lot of detailed background info.
...or to explain why you've been too busy to send
more emails.

Imagine this: Your kid wakes up hangry (hungry +
angry!😳). You forgot to get groceries last night, so
you have no easy options. But you find flour and
eggs, and Google hands you a biscuit recipe. Gold! 

To get to the recipe, though, you have to scroll
through 10 paragraphs about the origin of the
recipe. You came for the biscuits and can be
tempted to stay for the blogger's style and
personality. But the biscuit story isn't pulling
anyone in.

Don't hide your email content behind a wall of
explanations.

Instead: Skip the long intro. Just say what you came
to say.

jump into the content
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Don't save up your emails for when you have more
content or better content.

The best emails to your list are simple, direct, and
have one message you believe your readers care
about.

When you email regularly, you get to have a quick
conversation with your subscribers. You don't feel
the pressure to come off like a big deal, Fortune 500
company. You get to be yourself. Over time, that is
what connects with your customers.

What's more, you take the pressure off yourself to do
more, to "be a better entrepreneur." You're doing
plenty to put yourself in a position to succeed.

Instead: Connect today. Remember, an imperfect
email sent is better than an email in your draft
folder.

send today. connect today.
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one heading

super short 
intro

one simple pic
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gets right to 
the content

a superstar example

one topic: 
the new tea
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short, simple, and
sent on time.

one call to action

minimal 
formatting

included in every
email for consistency

casual writing; this is
how Alexa speaks

informative, 
not going overboard

with details
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get more help

Still not sure how to do all this? 
 

Join my Facebook group, Marketing
Minimalism, where you can submit an

email you're working on for a 

FREE WRITING REHAB! 
(edits and feedback from me)

 

JOIN THE 
FACEBOOK GROUP

http://www.facebook.com/groups/marketingminimalism
http://www.facebook.com/groups/marketingminimalism
http://www.facebook.com/groups/marketingminimalism

